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MAY 13, 2020

The Advisory Board for the Arts surveyed leaders at arts organizations — including operas, symphonies, festivals,
theaters, venues, and museums — about the impacts of coronavirus on their institutions. This online survey was

fielded May 6-May 12, 2020. This is the seventh survey of a weekly series.
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SILVER LININGS

Lasting Positive Changes As a Result of Coronavirus
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